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Activity 3.1. 
• 4 educational objects/games installed in section 8 of «Forest Trail» 

The piloting event with the target group was held on June 12
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Activity 3.1. 
• The piloting event, June 12 

39 participants:

- Valmiera TIC specialists with 

children (4 families);

- 8 representatives of 

the Nature Conservation Agency; 

- a children’s folklore group from 

Estonia with their leader;

- project partners.
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Activity 3.1. 
• The piloting event with the target group, June 12 

Survey – feedback:

- in some places, additional markings 

are needed; 

- there could be more games; 

- it would be better, instead of plastic 

tubes, to use a more natural material; 

- safety rules are needed. DONE



WP 3

5

Activity 3.1. 

Video reel «Sietiņiezis»
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Activity 3.1. 
• Digital game Loquiz is developed and installed 

in section 10 of «Forest Trail»

• The piloting event was held on September 24 
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Activity 3.1. 
• The piloting event, September 24 

36 participants:

- 27 first-grade students 

from Strenči School;

- their parents and teachers; 

- a specialist from Latvia’s 

State Forests;

- Toms;

- the project team.
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Activity 3.1. 
• The piloting event, September 24 

Survey – good evaluation:

- will recommend it to other school classes; 

- the questions are interesting for adults as well.

Comments:

- it’s not easy to register for the game for those 

who haven’t played it before;

- it’s more convenient online, without 

downloading an app.
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Activity 3.1. 

Video reel «Kauči»
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Activity 3.2. 
• Lead partner - Baltic Country 

Holidays («Lauku ceļotājs») has 

installed a video camera at 

«Caunītes» in section 8 of «Forest 

Trail»

• The piloting event was held on 

June 12



11

WP 1

• Training materials and training

Short training video: October – November 2025;

Training: January – February 2026. 

• Involvement of the targeted social groups and local communities – they 

were invited to participate in piloting events. 
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• Communication: 5 news publications, 8 FB posts

• Media Reach and Social Media Performance

The news items reached a strong national and regional audience

  95 898 people

Facebook posts also performed well, 

                 reaching 22 300 users and 

   generating 249 interactions (likes and shares)
 

WP 2
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• Participants of the piloting event held at «Kauči» on September 24 received 

project promotion items.
 

WP 2
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Thank you!
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