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Cost is still key when booking a holiday

UK travellers are looking for value for money

Quality products and services at affordable prices

Over a 25% of  UK travellers have budgeted to spend more on travel in 2024 

compared to 2023

41% will spend the same

According to the ETC report in Q2 2024, Latvia is in the top 5 
European countries for receiving most praise in terms of value 
for money in guests written reviews

Value for Money
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Global source market updatesYear to date - 2024
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Trade market trends

Increasing interest in temperate destinations in summer

Increasing interest in natural wellness

More sustainable tourism and sustainable products and services

Increasing interest in Nature and Wildlife Watching

Increase demand for customisation and personalisation

Increase in specialist programmes

Aging population & need to consider accessibility
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Global source market updatesA word about ‘Coolcations’

After the impacts of climate change and disasters in Southern Europe, the concept of 

Coolcations has emerged.

Any continued signs in 2024?

● Mediterranean not hitting quite the same temperatures this summer

● Less natural disasters in 2024

● UK enjoyed its coolest summer for many years!
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Nordic/Baltic an alternative to the Med

Short haul, untouched beautiful beaches

Various Spanish destinations seeing protests about over-tourism

Remote retreats to escape the crowds

Cooler beaches & Island escapes
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Reconnecting with nature 

Rediscovery of the mental and physical health benefits 

of the outdoors and soft adventures.

Best Day Walks to Hiking Holidays

Cycling from MAMILS to bike rides

Open Water - Wild Swimming 

UK Pop-up Sauna Experiences

Wildlife watching, including Birding

For the love of trees - a predicted autumn trend with 

Lonely Planet’s new title and Levison Wood’s new TV 

show

Nature immersion & wellness



Product Focus (what operators look for)
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Nature, Culture, Culinary (underpinned by sustainability)

Nature immersion experiences and activities

Natural wellness (including sauna)

Wildlife watching

Self drive and EV

Personalised programmes 

Gastronomic and exclusive experiences



The United Kingdom is the largest adventure tourism market in Europe, 
according to the World Tourism Organization, with 19% of the world’s adventure 
travel tourists. Adventure sports and water sports activities have increased by 
75% in the last 10 years

A recent Visit Britain survey concluded that 40% of British tourists prefer sports 
and active holidays. 

Interest in active and nature tourism is significantly growing among millennials 
as well as senior travelers. 

When planning their trips, they are more often seeking to incorporate activities 
such as mountain biking and canoeing. In addition, the desire to try more 
adventurous activities.

Adventure tourism
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Expected growth in adventure travel between 2019 to 2026 is 13.3%

Adventure seekers increasingly opt for walking activities in itineraries.

The United Kingdom, Germany, and France are the most important European 

source countries for wildlife tourism 

Wildlife watching is becoming increasingly popular among British tourists. 

The United Kingdom is the largest European wildlife tourism source country. 

Average length of stay - British international traveller is 10 nights. 

Most profitable age-group is 25 and 55 years old, with little difference in expenditure 

within this age range. 

Experiential and Wildlife Tourism
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Global source market updates2024 - Year to date

● The attraction of lesser known destinations

● Islands in particular

● Rugged terrains

● Abundance of wildlife

● Cabins and lodges
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New European Travel Commission findings



Industry environment*

*based on the top 20 specialist tour operators to the Baltic region

Holiday type
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The UK market remains resilient 

Holidays remain a priority for consumers  again in 2024

Despite economic constraints, the UK consumer continues to show keen interest in 
exploring new destinations

High income households less affected by cost-of-living increases

New experiences and cultural experiences are driving the UK Outbound market

Active and soft adventure holidays very much in demand

Sustainability is becoming a consideration, but not a driver of bookings

UK Market Assessment - summary
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Global source market updates2024 Activities

Networking reception - Latvian Embassy in London 

18 Apr 2024, 15:00 – 17:30
Embassy of the Republic of Latvia, London 

35 Tour Operators/Agencies
06 Media

Latvian Chef with amazing local produce

In collaboration with LIAA
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Global source market updates

Latvian Fam Trip
Extremely positive feedback from participants
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2024 Activities

Baltic Travel Company
Luxury Tours
KewBridge Travel
Magnetic North Travel
Minty Highway Ltd
Naturetrek
Regent Holidays
Steve Newman- Media



Global source market updates

Newsletters
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2024 Activities

February 2024

April 2024

June 2024



Captains Cruise - August 28th - Helsinki

Andy Fairburn
Nordic Tourism
Collective

Miguel Messia de Prado
PUHI | X Shore

Rolands Ratfelders
i-Dā Adventures

Patricia Potrykus 
Naturpolis Oy

Vera Lett 
 Tour Partner Group



Global source market updatesPlanned 2024 
Events:

Manchester Activity & Adventure Showcase
Sept 16th Manchester with Estonian Nature Tourism Association

Adventure Europe - Sept 24th - 
Online workshop to meet European adventure buyers - Baltic Country Holidays

World Travel Market 2024 - 05-07 Nov incl - 
Drinks with operators on the stand

“Arival Activate” - Edinburgh - 23-25 Nov

Other activities:
Continuation of Newsletters - Positive open rate
Equator Learning BNT Nature Course as part of Latvia Travel Portal
Operator Lunch and Learn?
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What’s in store for 2025?
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Global source market updatesUK Operator Survey for 2025- Still Positive!
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Global source market updates2025 Initial Plans

● Newsletters

● Spring Reception

● Winter Fam Trip

● Captains Cruise

● Operator visit

Events plan - to be discussed and agreed
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