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Activities June – November 2015
Information and links on web site

General information (text and links) about international cooperation and projects 
http://www.hanen.no/internasjonale-prosjekter 

Link to the questionnaire “Go Rural” (Norwegian version) 
https://docs.google.com/forms/d/1gJvC7HR2yvYObS-BWJ5O2K4JMJl-C1kDW6Lm
jmuvaH0/viewform?c=0&w=1

 The brochure “Go Rural” (link to pdf) 
https://drive.google.com/file/d/0BzJwFgtoIXuKRHJqb3RGQ2liTDQ/view

New categories for “senior friendly products”; 
Båtopplevelser  - http://www.hanen.no/utforsk/111 
Senior Travels - http://www.hanen.no/utforsk/113 
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General information on international projects
hanen.no  http://www.hanen.no/internasjonale-prosjekter 

http://www.hanen.no/internasjonale-prosjekter


The questionnaire “Go Rural” 
hanen.no 
https://docs.google.com/forms/d/1gJvC7HR2yvYObS-BWJ5O2K
4JMJl-C1kDW6LmjmuvaH0/viewform?c=0&w=1
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The brochure “Go Rural” 
hanen.no
https://drive.google.com/file/d/0BzJwFgtoIXuKRHJqb3RGQ2liTDQ/
view

https://drive.google.com/file/d/0BzJwFgtoIXuKRHJqb3RGQ2liTDQ/view
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Categories for senior friendly products
 Båtopplevelser

 Senior Travels

http://www.hanen.no/utforsk/110
http://www.hanen.no/utforsk/113


Activities June – November 2015 cont.
 E-mail sent to 19 senior organizations 

 Information about project; its purpose and meaning, dates for the 
testing period, the discount, project partners etc.

 Brochure (pdf.) attached



Activities June – November 2015 cont.
 ”OJ’s Travel Group”

 Ole Jonny Trangsrud* has presented the products 
and the brochure to a travel group of about 30 
people, men and women, age group 50-75.

 This group has travelled for many years, all over the 
world. It is a private group of “friends’ friends”, but 
the trips are organized by one person, who has 
many years of experience as a guide and manager 
in different travel agencies.



Activities June – November 2015 cont.
 Orientation at seminars by Ole Jonny Trangsrud

 NMBU*, 20.10.15, ”Possibilities and challenges in nature based tourism” 
 Dovre, 29.10.15, “Rural Tourism; its traditions and culture”
 NMBU, 20.11.15, “The businesses of Rural Tourism”



Activities June – November 2015 cont.
 Information presented in HANEN Informerer*  

- annual summer letter to HANEN’s 450 
members, our partners and others 



Analysis and conclusions
A) Analysis and point of view

)Testing period
 Should be a good season for seniors to travel

)Pricing and services included
 For Norwegians (even seniors…), the deals/prices given should 

be more than acceptable 
 Mostly “All inclusive”-products, which is attractive

)Solid distribution
 complementary information on web site
 Information in news letter (HANEN Informerer, June 2015)
 E-mail to 19 senior organizations
 OJ’s group



Analysis and conclusions cont.
 Products

 Interesting products, interesting destinations. 
 However (…); response given is, that if one is supposed 

to travel by one self, it should be in Norway, or at least 
Scandinavia, as they are skeptical to challenges 
regarding language and unfamiliar destinations.

 Materials used
 Slightly mismatch between the profile and target group 
pictures of relatively ‘old’ people, but we aim for 55+

 The Guest card is not salable enough  hard to read 
the text, and it communicates more towards charter trips 
than Go Rural



Feedback from senior organizations



Analysis and conclusions cont.
B) Survey – not applicable, as we have no 

response.

C) Main activities on the project 2015
 HANEN’s National Assembly, 22.-23rd of March, Store Ringheim 

(Voss)
 Møtebørs Bygdeperler 2015, 21st of April (“B2B – Rural Pearls 2015”)
 Norwegian Travel Workshop, 27th-30th of April, Hamar
 News letters by e-mail and printed version
 Web site
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