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Latvian Country Tourism Association “Lauku ceļotājs”
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Latvian Country Tourism Association  
Legal form: NGO (owns a Ltd. company for 
commercial activities)
Founded: 1993 
Members: ~320 (rural tourism providers)
Staff: ~14
Office: in Riga

Functions:

• RT product development

• Quality control and labelling

• Provider training and consultations

• Promotion and marketing  
 (brochures, maps, Internet)

• Lobbying for interests of members 

• Project implementation 
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•Baltic country holidays

•Green certificate eco-labelled 
   accommodations

•Active tours
•Wildlife tours

•Countryside bounty farms
•NATURA2000 sites 

 

Our experience in branding Our experience in branding 
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                          Green HolidaysGreen Holidays      EnvironmentEnvironment + nature + nature
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Countryside Bounty farms – Countryside Bounty farms – local peoplelocal people



Tours, products
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Linking touring routes with info Linking touring routes with info 
on NATURA2000 siteson NATURA2000 sites

www.countryholidays.lv

http://www.countryholidays.lv/


Brochures, maps, guides



Tour packagesTour packages



Baltic Sea Castles



Baltic Sea Forest



Baltic Sand Beach



Baltic Nature Tourism conference in Riga Baltic Nature Tourism conference in Riga 
March 22-23, 2011

www.conferences.countryholidays.lv
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