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RURAL TOURISM QUALITY SURVEY 2009 – 2011
www.surveys.countryholidays.lv

• EUROGITES – European Rural Tourism Federation

www.eurogites.org

• Project QUALITOOL

http://quality.eurogites.org

http://www.surveys.countryholidays.lv/
http://www.eurogites.org/
http://quality.eurogites.org/


RESPONDENT PROFILE

• 3487 respondents from 55 countries

• Average respondent:

• about 37 years old

• vocational or higher education

• middle-income level

• travels about 3 times a year

• 3.5-10-days-long journeys

• Most represented countries: 

Bulgaria, Slovenia, Greece, Latvia, Lithuania, France 



SURVEY QUESTIONS

1. What do you associate with RT?

2. Any previous experience of rural accommodation 

3. Booking preferences

4. Source of information

5. Importance of branding, labelling

6. Recognition of logos

7. Value for money

8. What is important when planning holidays

9. What is important for the first impression

10.What is important during the stay

11.What is important after holidays



SURVEY RESULTS: WHAT DO YOU 

ASSOCIATE WITH RURAL TOURISM?
BY AGE GROUPS



SURVEY RESULTS: WHAT DO YOU 

ASSOCIATE WITH RURAL TOURISM?

BY COUNTRIES



BOOKING PREFERENCES
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IMPORTANCE OF CERTIFICATION AND LABELS
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RECOGNITION OF LOGOS
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VALUE FOR MONEY
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WHAT IS IMPORTANT CHOOSING 

ACCOMMODATION
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WHAT IS IMPORTANT AFTER HOLIDAYS

Bulgarians French Greeks Latvians Lithuanians Slovenians

2,4

2,6

2,8

3

3,2

3,4

3,6

3,8

4

4,2

4,4

4,6

4,8

5

Clear and precise bill

Pleasant memories of the 

trip

Desire to return

Possibility to "impress" 

friends (to have things to 

tell friends) 

av
er

ag
e 

ra
ti

n
gs



1. Associations with RT Active holidays/ farm holidays/ B&B 

2. Respondents Age 31-40 years/ travelling with family/medium income level

3. Booking preferences Directly with the hosts/online

4. Source of information Personal experience, search on internet, recommendations by
friends

5. Importance of branding, labelling Opinion or recommendations by previous clients

6. Recognition of logos WWF, Natura 2000,  Euroflower, Eurogites

7. Value for money Attractive surroundings and location

8. Choosing accommodation Attractive nature or surrounding landscape, price level, 
complete and reliable information on the accommodation

9. What is important for the first 
impression

Friendly and personal reception, precise description, 
accommodation well maintained

10. What is important after holidays Happy memories, wishing to return, having a story to tell to 
friends

SUMMARY



VISITOR FEEDBACK

www.countryholidays.lv

http://www.countryholidays.lv/


QUALITY ASPECTS ADDRESSED

1. Equipment

2. Surroundings

3. Services at the accommodation and in surroundings

4. Personal attention, privacy, ambience

5. Security and safety

QUALITOOL 

http://quality.eurogites.org

http://quality.eurogites.org/
http://quality.eurogites.org/


QUALITOOL: SURROUNDINGS



SERVICES – NATURE FRIENDLY ACTIVTIES



FROM CUSTOMER SURVEYS TO PRODUCT 

DEVELOPMENT



Latvian Country Tourism Association “Lauku Ceļotājs”

40, Kalnciema str., 3rd floor, Riga, Latvia

Tel.: +371 67617600, Fax: +371 67830041,

E-mail: asnate@celotajs.lv

THANK YOU!


