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Nature based tourism products
In protected nature areas —
market demand, product,
promotion & marketing
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Culture and nature
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Nature based tourism product

bundle of tangible and components,
based on activity at a nature destination

perceived by the tourist as an experience

service character of the product

time and value (price)

* packaging

Middleton 1989, Middleton & Clarke 2001, Holloway & Robinson 1995, Seaton & Bennet, Smith 1994,
Pine & Gilmore 1998



Nature based tourism product
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Ecotourism

travel to areas that
conserves the environment and sustains the
of people.

International Ecotourism Society (1991)

« visitation to relatively undisturbed natural areas
... has negative visitor , and provides
for beneficially active socio-economic
Involvement of local populations

World Conservation Union (1996)

Sustainability principles
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About nature conservation

more about people as about nature
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Pests & Weeds
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Nature as a resource and
commercialisation

Bird-B-Gone products carry the longest guarantees in the bird control industry and are made in the |
deterrents are humane, effective and safe for the environment, We provide first-rate customer servi
our success by the success of our customers.

We have over 100 bird control products
including:

Bird Spikes

Bird Netting

Bird Jolt Electric Flat Track
Bird Spiders

Bird Slope

Goose Repellent

Bird Wire

Bird Slope

Visual Detarrents

Sound Deterrents
Transparent Bird Gel
Bird Repellent

Bird Shock Electric Track
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Market demand

* The perceived 7\
benefits provided E ﬁzgf A
to meet the A AR
customer’s Yo
needs and

wants, quality of
service received,
and the value for
money
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Segmentation

Lifestyles of
Health and
Sustainability
(LOHAS), a
market segment
focused on health
and fitness, the
environment,
personal
development,
sustainable living,
and social justice.



Understanding the market

mass culture and peer pressure or

“Birdwatchers' at the Cape's press site. Thousands of

others, usually less well equipped, crowd Cocoa Beach, |ndependent|y m|nded')

and millions more throughout the country do their bird-
watching by television.

Innovators

A

001.4 ‘Happy to be a part of the industry '01*'1
‘human happiness.

1 ‘1 ; "

Independent
Market

e E T ’ Sustainers

: N N ArkLeisure®

ilike.org.uk
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Customer oriented approach

« \Who are our
customers?

. What kind of benefits i

do have from
product? Dy

BUTTERFLY WATCHING HOLIDAYS



Product development

In most cases the tourist products are advances on and modifications of
existing products.

AN .
botanical and

mushrooming adventurg
tours canoeing races

Development
Introduction

wildlife
watching

Sales Volume

_/

Time o




Mushroom picking
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WHERE TO GO AND WHAT

TO SEE?

Events
Where to eat?
Ecotourism
Travel ideas
History and culture
Green tourism
Flora and fauna
Outdoor Adventures
Bird watching
Green Tips
Forest's bounty
Berry picking
Your interests and life-style
Leisure activities
Wellness and Spa
Latvia for You!

Medical tourism

ABOUT LATVIA RWgISs=steRels AN BRSPS RS S=vll DESTINATIONS

ACCOMMODATIONS  TRAVEL AND TRANSFORT

Home > Where to go and what to see? s Green tourism » Forest's bounty > Mushroom
picking

3 SHARE

MUSHROOM PICKING

In the autumn and late summer, one encounters large numbers of people
in Latvian forests who are sporiing baskets Although Latvians dub
themselves a nation of ploughmen or singers, they would certainly aiso
deserve the titie of a nation of mushroom pickers

Edible mushroom - Porcin Photo: Lauku celotais

VIRTUAL MAP OF LATVIA
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Tourist Hotline @& 1188

= Help in emergency situations
» Information on transportation

= Direct lines with tourism information
centres, embassies, taxi services, etc.

» Information about entertanment
possibilities and ticket reservations

= Complains and suggestions

Service is accessible 24 hours a day to all
phone network clients/subscnbers in
Latvian territory and to non-resident
subscnbers

Outside Latvia, the service can be
accessed by phoning: +371 6700 1188, toll
per call is set according to each phone
company's fees



Nature as inspiration

www.shutterstock.com - 28666417



www.shutterstock.com - 21030973















Nature performances

« Crain dancing

« Mating-place
of black
grouse or
capercaillie

Small-scale tourist groups versus mass tourism



Scale and
sensation

Wolf's dunghill or
duchess boudoir
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Excellent on-site Iinterpretation
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Mood & humour

Ekskursija (lat.) mazs celojums,
seviski ar izglitibas noltkiem; art
izbraukums pajautrinasanas dél.

(1911, Konversacijas vardnica: Rigas
LatvieSu biedribas derigu gramatu nodala)



6-D approach

Touching
Viewing
Smelling
Tasting
Listening

Sense

Sajutas ir pamata cilveka eksistencei origin
Sajutas ir pirmavots visam musu zinasanam par pasauli

Sajutas attistas lidz ar cilveka praktisko darbibu



Different senses and experiences




Marketing turn

Word of mouth power Experience and

customization

Comparative advantage

Materhorn route BICyC| -\-;
A paradise for n |

mountain-bikers Communlty




Interpretation & guiding
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Creativity




Enthusiasm




Improvisation







Mix In memorabilia




.
Helping tourists to achieve success
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T0 encourage
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To amaze, to surprise

Before entering in the Thorgeir
church at the Godafoss watertfall
the tourist guilide told:

“Probably you will experience
one of the most beautiful altar
paintings of the world”



To amaze, to surprise

Iceland, June 2009. Before entering in the Thorgeir church at the Godafoss
waterfall the guide told: “Probably you will experience one of the most
beautiful altar paintings of the world”



Relaxed

To feel the right
moment what was
the reason to buy
this nature tourism
product and let
people to breathe




Project on Nature Tourism

,2008-2011 Sustainable use and management of
nature resources in the Natura 2000 sites — popular

and potential tourism destinations in Latvia.”
(2008 —2011)

Project information: /11p://www.celotajs.lv/cont/prof/proj/EEZ/EEZ en.html

Project goal - maintenance and rational use of biological diversity and nature resources in the Natura 2000 sites in
Latvia as existing and potential tourism destinations, facilitating balanced and planned economical development

according to the principles of sustainability.

Key activities and results:

1. Tourism development plans for 4 Natura 2000
sites in Latvia — the Razna national park, the Vidzeme
stony seacoast within the Ziemelvidzeme biosphere
reserve, the Abava river valley nature park, the nature park
"Dviete’s floodlands”. The sites will be inspected and
stakeholder seminars will be organized to ensure
involvement of all stakeholding parties and integration of
their interests in the tourism development plans.

2. Tourism management guidelines for Natura 2000
sites.

Nature objects in the Natura 2000 sites which are advertised
as tourism attractions will be inspected, good and bad
management practices will be identified and impact from
tourism assessed. The guidelines will be based on
inspection data and analysis.

3."Traveller's Green Advice".
Practical advice for tourists, and informative as well as

information offices, local governments and others
concerned with the Natura 2000 sites. The Traveller's Green
Advice will present, in an easy and user friendly way, the
nature protection rules and regulations to be observed
when visiting nature sites.

4. Five brochures, promoting environment friendly
tourism, nature values and importance of their protection
for visitors:

- Hiking in Latvia,

- Boating in Latvia,

- Cycling in Latvia,

- Nature sightseeing in Latvia,

- Nature Holidays in the Baltics.

5. The Baltic conference on tourism in protected
nature areas.
The conference will take place in spring of 2011 and will
invite all stakeholders interested in tourism development in
Natura 2000 sites and other protected nature areas in the
Baltic countries.

educational material for tourism providers, tourist
Project leader:
] Latvian country tourism
Natura 2000 .,’;ﬁa ! Natura 2000 in Europe = association "Lauku celotajs”
in Europe f Natura 2000 is a network of nature protected areas of European 12-21, Vilipa str, Riga LV-1083
ey e importance. It has been established to protect rare and Tel=+371 67617600
-‘-=“— ¥ endangered plant and animal species and their habitats Fax: +371 67830041

b3 E-mail: asnate@celotajs v

(bictopes) in Europe. Natura 2000 sites exist in all 27 Member
States, they cover app. 20% of the EU territory — protecting many
of our most attractive landscapes.

=
NATURA 1400

www.celotajs.lv




Basic principles for
ENVIRONMENTALLY FRIENDLY
AND SUSTAINABLE
nature tourism activities and product
development in nature areas

Supported by a grant from Iceland,

Liechtenstein and Norway through

the EEA Financial Mechanism and
the Norwegian Financial Mechanism

I eea’?— noruay
it Lele bl L n

Basic principles for environmentally friendly and sustainable nature tourism activities and product development in nature areas



Designing and packagin

m Dragon-flies at the Dviete Wetlands

The route 8 intended for dragon-fly watchers going by car, by bicycle, or walking. The
dragon-fies are interesting to watch - you need only a camera for photo shooting or
binoculars for their undisturbed viewing. The splendour and acrobatic flight of dragonfiles
is amazing and the determination of species is rather easy,

In summer. The fight time of dragonfies varies among species, but
mainly it is from April to October. If you plan one trip in May or early June,
and another one - at the end of July or August, then your chance to see
all the represented here dragonfly species wil be the greatest.

Distance ~ 40 km.

Time

Route Kaldabrupa-Bebrene-Dviste-Muski
Duration Two days
Routes No signs provided. You need to use a good terrain map. In several

places you are recommended to travel by radial routes on foot, taking
into account the dragonfly’'s watching peculiarties

Road stirface Mainlx dirt roa_ds on the quL but in plain refief, which makes driving a car
or a bike particularly attractive.

availability

Dragonfly-watching may well be supplemented by photographing
butterfiies or combined with fishing. Dviete floodpiain also provides bird
and plant watching facilities. You can visit the wild horse and cow herds
and an observation tower on the shore of Skuku lake, see the beautiful
churches or go hiking along Pilskaines Siguldiga trails, as well as go
boating, especially during floods

Alternatives

Dragonfiies can be mostly accessed ciose encugh and easily watched
Optics for with naked eye. Sometimes, however, binoculars can be used (optimally
watching with eight-time magnification} - similar to bird watching. Camera with at

least 100mm lens or a good shot zoom capabilty will be very useful

5:‘1}} s=1', Supported by a grant from iceland, Liechtenstein and Norway through the EEA Financial Mechanism
LA and the Norwegian Financial Mechanism



Designing and packaging
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TMAnd.nlDdaRMprwby-ﬂ\e > - . . In the nature park you are ree fo walk around, ride: your bike of your Car, waich birds ang
central focus of the Dviete Wetlands d . animals, and (ke irips 11 rowboats. ‘campfires are permitted only i1 places
Nature Park. When the Ice age ended, . ' . inat have been Improved specically for it purpose. When ‘irde,

please fry (0 3¥0l0 aNy EsUPYons of e roLINe When they arE resiNg oOf Teeding.
. Dvie_teskpngasls g

Devengs,
' W

the melting ice created a valley that is
approximately 20 km long. That is where
the Dviete River flows now.

B Lake Skuki and Lake Dviete —

- two
overgrown and hard-to-reach wetland
Iakes, they are the largest Iakes of their
type in Latvia. During flooding season,
the lakes go out of their banks to create
one big body of water. The lakes are n
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6 The Catholic church in Bebrene. This é - i T Torn o E & :'.e.s.m- Flooding = (early April to
beautiful buiding was erected between . - _ ] ¥ & May). Locals % the

we early ) say ™
1787 and 1833 in the style of classicism = \ ﬁoodwa\ershvise"g two reman

(the exterior) and the Barogue (interior).
It is mostly viewable from the outside.

O The Bebrene Estate — the castle that
was built by the nobiity in 1888 and
houses a high school foday, the castle
gates, the kitchen bullding, the house of
the govemor of the estate, the little
hutch that was above the cellars, the
windmill (1838), and the stables. The
underground passage from the cellars to
the kitchen has been preserved in part.
Different thematic events are organised
here. The estate is on one of the most
beautiful landscape parks in Latvia.

The Guibjl information centre. One of
the most important information objects in
the area offers room for seminars, a set
of i Kl !
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centre is the Putnl island paddock (150
ha) with horses and cows adapted for life
in the wild. There's also a bird-watching
tower 500 metres from the centre on the
shore of Lake Skuki. . - | 3
" 2 P =, 5 .
&AL.:":E.?"#..":.;" o - PP i, Pl 7 ’ i River fall: Less than one metre
x 5 " Route: Bebrene — Dviete — Mungi

[ Straut, (+371) 20115401 A Dzintan, (+371) 26481223

< Dailes, (+371) 85400328  |iiksté: 5] Pie torga, (+371) 22427060

Liepziedi, (+371) 20486687 Iiaksté: [] Glenda, (+371) 20288657

’..znozes. (+371) 22107182 liksta: [ lidkste, (+371) 65462175
inn3l3 i 12371




Promotional materials
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Promotional materials
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« 40 udensturisma marsruti pa upém, ezeriem un jaru
»350 apskates objekti

+» 29 aizsargajamas dabas teritorijas

» Naktsmitnes

» Zalie padomi
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On-line iInformation and
communication channels

Uz novérojumu
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DabasDati.lv Janis Jansons

Trispirkstu dzenis, Picoides tridactylus
Foto: Janis Jansons

2011-03-20 12:00:00, Imulas augstece lidzis, skaits 2
Augsupladéts 2011-03-21 19.23:18




