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Culture and nature



Landscape



Nature based tourism product

• bundle of tangible and intangible components, 
based on activity at a nature destination 

• perceived by the tourist as an experience

• service character of the product

• time and value (price)

• packaging

Middleton 1989, Middleton & Clarke 2001, Holloway & Robinson 1995, Seaton & Bennet, Smith 1994, 
Pine & Gilmore 1998



Nature based tourism product

cccc.edu

discovereastgippsland.com

naturegate.com

quadracycle



Ecotourism

• responsible travel to natural areas that 
conserves the environment and sustains the 
well-being of local people. 

International Ecotourism Society (1991)

• visitation to relatively undisturbed natural areas 
… has low negative visitor impact, and provides 
for beneficially active socio-economic 
involvement of local populations

World Conservation Union (1996) 

Sustainability principles



Trends



About nature conservation

more about people as about nature

Pests & Weeds 

ravima.com



Nature as a resource and 

commercialisation





Market demand

• The perceived 

benefits provided 

to meet the 

customer’s 

needs and 

wants, quality of 

service received, 

and the value for 

money

Population density of Europe



Scandinavian Friluftsliv



Segmentation

Lifestyles of 

Health and 

Sustainability

(LOHAS), a 

market segment 

focused on health 

and fitness, the 

environment, 

personal 

development, 

sustainable living, 

and social justice.



Understanding the market

ilike.org.uk
ArkLeisure®

mass culture and peer pressure or 

independently minded?



Customer oriented approach

• Who are our 

customers?

• What kind of benefits 

do they have from 

our product? 
life.com



Product development
In most cases the tourist products are advances on and modifications of 

existing products.

canoeing

cycling

wildlife 

watching

botanical and 

mushrooming 

tours
adventure 

races



Mushroom picking

Kostrzewski 

Franciszek. 

Grzybobranie. 

1860





Nature as inspiration













Nature performances

• Crain dancing

• Mating-place 

of black 

grouse or 

capercaillie 

Small-scale tourist groups versus mass tourism



Scale and 

sensation

Wolf’s dunghill or 

duchess boudoir



Excellent on-site interpretation



Mood & humour

Ekskursija (lat.) mazs ceļojums, 

sevišķi ar izglītības nolūkiem; arī 

izbraukums pajautrināšanās dēļ.  

(1911, Konversācijas vārdnīca: Rīgas 

Latviešu biedrības derīgu grāmatu nodaļa)



6-D approach
Touching

Viewing

Smelling

Tasting

Listening

Sense

Sajūtas ir pamatā cilvēka eksistencei origin

Sajūtas ir pirmavots visām mūsu zināšanām par pasauli 

Sajūtas attīstās līdz ar cilvēka praktisko darbību 



Different senses and experiences



Marketing turn

Comparative advantage

Competitive adventage

Materhorn route

A paradise for 

mountain-bikers

Experience and 

customization
Word of mouth power



Interpretation & guiding



To bore



Emotionality



Creativity



Enthusiasm



Improvisation



Scenic points & story telling



Mix in memorabilia



Helping tourists to achieve success 



To encourage



To encourage



To amaze, to surprise

Before entering in the Thorgeir 

church at the Godafoss waterfall 

the tourist guide told: 

“Probably you will experience 

one of the most beautiful altar 

paintings of the world”



To amaze, to surprise

Iceland, June 2009. Before entering in the Thorgeir church at the Godafoss 

waterfall the guide told: “Probably you will experience one of the most 

beautiful altar paintings of the world”



Relaxed

Stories about 

everything what 

we will not see

To feel the right 

moment  what was 

the reason to buy 

this nature tourism 

product and let 

people to breathe 

deeply



Project on Nature Tourism



Improving capacity



Designing and packaging



Designing and packaging



Promotional materials



Promotional materials



On-line information and 

communication channels


