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* simenes ar bérniem

* turistu grupas ‘

* sievietes vecuma 25 - 49

Péetijumu veica Helsinku universitate, Ruralia instituts

* naktsmitne
e aktivitates
* edinasana

* marketings




HOW TO SERVE JAPANESE TOURISTS?

TARGET GROUP: FAMILIES

This checklist is made to help you to
evaluate your potential to provide rural
ACCOMMODATION SERVICES for
Japanese tourists, especially for one of
the potential future target groups,
families with children and
intergenerational groups.

The practical level tips presented here
are based on the studies and
experiences collected together in
CAITO —project. This is not an exclusive
list, but hopefully gives you an idea of
some of the requirements for this target
group.
GOOD LUCK WITH YOUR
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REMEMBER:

v' Accommodation is a large part of the rural experience for tourists,
not just a place to sleep.

v’ Japanese tourists appreciate punctuality and politeness! Be sure
that the services take place as promised and the service is polite!

v Pay especial attention to cleanliness.

v' Manage the customers’ expectations —make sure to provide detailed
information beforehand to the customers.

required quality. Japanese tourist can expect a cottage type of
accommodation in rural areas, however, high service level is required.
Especially families with children value high quality accommodation.

Separate beds are preferred also among couples.

When travelling in intergenerational groups separate rooms with
good and more or less equal quality.

“Ready “ accommodation needed, which does not require much
effort from the tourists (i.e. related to heating, beds made ready etc. )

Playgrounds, toys or facilities for children are valued as due to
long travel it is not possible to bring much luggage. However,
remember the safety conscious thinking of this target group!

Japanese can have problems adjusting to starlit nights; it is important
for rooms to have dark curtains.

Remember that there ALWAYS should be proper guidance, preferably
in person, to sauna experience.

WiFi should be available.

Information on the available activities, restaurants, shops (inc.
opening hours), local culture, nature attractions valued in English,
preferably also in Japanese. Be sure to include proper and updated
information, how these can be accessed.

Tips for the accommodation service. OK Needs
Try to be as objective and realistic as possible when filling in the to e
checklist! ihproved

Not
possible
to
provide

Safety is especially important for this target group! There should
always be someone, who the Japanese customers can contact easily
in case of a problem or emergency.

Japanese like to plan beforehand! Make sure that you have plenty
of information and pictures on your accommodation services
available on your web pages in English, preferable also in Japanese.

Access

Be sure that someone will welcome the tourists, explain the
practicalities clearly (at least in English, preferable in Japan) and
provide help! Pay especial attention to the polite and friendly
staff/guides etc.

Easy access is the key!
Possibility to provide transportation from a harbor, main bus station
etc. is considered as a competitive advantage!

Instruction related to accommodation should be in Japanese (or at
least in English) e.g. on the use of fire place, potential kitchen facilities
etc.

Indoor plumbing and running water is a must! In general, the most
Japanese prefer to stay in hotels. That gives you an idea of the

If providing transportation: It is absolutely unacceptable for the
driver to talk on cell phone, drivers should be experienced, stay
within speed limit and drive carefully.

Instructions for public transportation should be available, clear
and updated. This target group does not go for long and complicated
travel arrangements.
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*Grupam - visiem grupas
dalibniekiem vienlidziga iekartojuma
un ertibu istabas

* Gimeném - bérnu rotallietas,
rotallaukumi

* Bezvadu internets

* Informacia - ko darit tuvaka]a ,.,t
apkartné, ka nokliit 2

e Detalizéta informadh ]
naktsmitnes pakalpc 1l Mmajas
lapa - celojuma” lai '




ED‘INASANAS PAKALPOJUMS

* [esp€ja baudit vietéjos,
sezonalos produktus un edienus.

* Stasts par vietéja édiena
izcelsmi, tradicijam - obligati!

» Edienkarte japanu vai vismaz
anglu valoda.

» Edienkarté vélami édienu attéli -
1stie eédieni, ko gatavo un pasniedz
konkretaja vieta.

*Japaskaidro edienu sastavdalas.

* Brokastis un citas eédienreizes
tiek nodroSinatas - japanu
sievietes brivdienas nevélas
gatavot!



INASANAS PAKALPOJUMS

~ « Porciju lielums, darzeni, gala.

~ + Edienkarté jaieklauj ari neitrali

' édieni.

* Estetika - telpas dekoréejums, galda

klajums, édiena pasniegSana,

atmosfera, komunikacija,
apkalpoSanas manieres.

ﬁ | * Neatkarigi no laika apstakliem,
japani labpratak ietur maltiti telpas.

* PiedaliSanas ediena gatavosana vai
produktu sagadasana - papildus
aktivitate.

* Grupam - visi dalibnieki jaapkalpo
vienlidzigi.









| « Sasniedzamiba - ka noklut.

* Viss pakalpojums nopérkams
ieprieks - rezervacijas
sistéemas/turoperatori

4.\ - . * Pakalpojuma apraksts atbilstosi
/ Market  taroperatora vajadzibam.
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* Baltija - jauns celojumu galamerkis.
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* Naktsmitne ir nozimiga lauku turisma pieredzes dala - ta nav tikai
vieta gulésanai.

* Ediena kvalitatei jabut izcilai. Ar to var kompensét citas varbutéjas
nepilnibas pakalpojuma.

* Japanu turistiem svariga precizitate un laipniba! Visam janotiek ka
solits, apkalpojoSajam personalam jaizturas laipni.

e [paSa uzmaniba japievérs tiribai.
* NepiecieSama sabiedriska transporta lietoSanas informacija.
* Privats vai grupas transfers - Soferim jabut pieredzejusam, jaievero

atruma ierobeZojumi, jabrauc uzmanigi. Nekada gadijuma braucot
nedrikst runat pa telefonu!



VISPARE]JA INFORMACIJA:

*Programmas veids:

*Sezona:

*Meérkauditorija: (grupas, individuali
klienti, min/max skaits)

[eklautie pakalpojumi:

*Programmas ilgums:

*Transports:

VIETA:

*Adrese:

*Attalums no galvaspilseétas:
*Saimnieki:

*Majas lapa:

IEVADS:

*Vietas apraksts
*Saimnieku/uznémuma
apraksts

*Programmas temas
apraksts

PROGRAMMA:
*Programmas norise soli
pa solim



PICK UP at the station “Dalbe” and transfer to the country house “Caunites™ (~15 min)
Mis. Santa Rubene, the hest of the country house “Caunites™ will pick you vp at the train station “Dalbe” with
ber private car and will take you to “Caunites”. The ride takes ca 15 minutes.

WELCOME INTRODUCTION of the country house “Caunites™ (~30 min)
The host Mrs. Santa Rubene will show the gnests around the country house and briefly introduce its history.
afterwards there will be a tea or coffee break with some traditional snacks.

BREAD BAKING workshop (~30min)

The host will give instructions how to make a loaf from a previously prepared dongh. The host will tell about
‘tread baking traditions and skills. For bread baking, guests are equipped with a special hat and an apron
provided by the host. When the bread loafs are ready. the host puts them in the oven.

LUNCH/ DINNER (~50 min)
After the bread baking workshop, while the bread is baling the host serves a hunch - traditional soup with
bread

TAKING OUT THE BREAD FROM THE OVEN (-20 min)

45 min after poiting the bread in the oven it is ready. After taking it out of the oven bread should cocl down 15
min and then it is ready for tasiing and packing for take away. The guests get their own bread loaves to take
with them

RETURNING to Riga (-1 )
After the meal and taking the bread out of the oven the programme is over and the host brings you back to the

station “Dalbe™ for the tramn fo Riga. You can buy a train ticket in advance m this site: hitp/pv.lv/en’ or in
train by cash
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SAGAIDISANA (~15 min):
- stacijas nosaukums, saimnieka vards
brauciena laiks, kads auto

IEPAZISANAS AR MAJU (~30 min.):
- stasts, cienasts

MAIZES CEPSANA (~30 min):
- ieprieks sagatavota mikla, viesi veido kuku]us

PUSDIENAS (~50 min):
- pusdienas tradicionala zupa ar maizi

MAIZES IZNEMSANA (~30 min):
-viesi dabu I1dzi savu klaipinu

ATGRIESANAS RIGA
- saimniece aizved uz staciju



- maizes
cepSana

* garSaugu
darzs

* sénosana +
gatavoSana
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e Zemnie
* majrazo
e amatniek
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* Gajiens gar juru

* Purva takas

* Baskaju taka
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* viesu nami

e viesnicas




* lauku pirtis ar pirtniekiem
e stasti par pirti, pirtsslotu
sieSana, utt....




e Pinumi

* Cimdu adisana




GO RURAL 2019 - Suitu kulturtelpa, UNESCO

Programma
Alsungas novada




* senes

e tradicionali
latvieSu edieni
e édieni no pasu

izaudzeta




saimnieku velme sadarboties

* atraktivs piedavajums - programma

* detalizeéta informacija/operativitate

* sasniedzamiba

* japanu turoperatoru interese



Darzu programmas
Lauksaimniecibas programmas
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