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KEY CONCLUSIONS

The International Rural Tourism Workshop taking place in June 2.-3., 2004 in Riga, Latvia, gathered 260 participants from 30 countries of Europe and Asia.

The workshop was organised by the Latvian Country Tourism Association “Lauku ceļotājs” under patronage of EuroGites (European Federation of Farm and Village Tourism) and WTO (World Tourism Organisation), with the support of the Ministry of Economics of the Republic of Latvia and EU LIFE, PHARE and Leonardo da Vinci programmes.  

The workshop sessions were devoted to the topics of Quality, Training, Environment, IT. The sessions brought the following conclusions:

1. The Quality session: "Local traditions must be kept, but no bugs in the bed!"

There still exists a major concern that the quality standards kill individuality of rural tourism products. It is also recognised that a customer wants to experience something different, and at the same time receive a guarantee of minimum standards of conveniences. Therefore a good quality system:

· Is based on the customer needs 

· Guarantees a minimum of internationally accepted standards

· Protects individual features of a rural tourism product as an asset 

· Incorporates environmental criteria

· Safeguards rural tourism from becoming a mass product

A rural tourism quality system must go hand in hand with a reliable and explanatory product description in order to ensure physical and emotional well-being of the customer and deliver the “unforgettable experience”, filling this cliche with different positive contents in each destination. It can be achieved, agreeing upon the minimum quality standards, accepted in Europe. 

2. The training session: “Training is not about giving instructions. It is about broadening the 

vision.”

Human resources is one of the main assets in rural tourism. Educated and well-trained rural tourism providers add to the quality and cultural diversity of the product. The following factors are obstacles to training for rural tourism providers:

· Lack of time 

· Lack of motivation

· Lack of technical possibilities and skills to use IT in training under rural conditions

· Adaptation costs of internationally available materials

There is a challenge to bring training to rural tourism providers in such a form and presentation that would require minimum time and investment from them, but would be practical and result in recognisable benefits to their business.

3.  The Environment session: “Does it compensate to pay for the medal?”
Eco-labelling currently is at the stage when the existing diversity and quantity of eco-labels threaten to discredit the eco-labelling as such in international context.

There are efforts to harmonise and streamline eco-labelling, however, this process has started recently and the results will not be immediate.

The combination of the following key factors can ensure an eco-label to serve the purpose of sustainable development:

· harmonisation/cooperation between the national eco-labels, the EU eco-label and cross-national initiatives,

· sustainable development concept supported by the government policy,

· affordable costs of eco-labelling,

· sustainability of the eco-labelling institution,

· Recognition of an eco-label among providers and tourists which have to be ensured through appropriate marketing and promotion

· Successful commercialisation of eco-labelled products, making them accessible on the market according to the currently recognised demand.

4. The IT session: “Life is possible without IT and internet.... but they make most processes quicker, cheaper, and updated”
The importance of IT and Internet is evident and of strategic importance.

Adequate tools and systems are generally available in different platforms (closed licensed systems, or open source).   The real acceptance of them by the market (providers and clients) lags behind theoretical availability.  

Therefore short-term action should be concentrated on:

· complementary actions that increase the virtual trust in RT products offered online.

· improve of the capacity and will of providers to use IT and internet for their day-to-day business.

· include support for the travel trade (intermediation) in projects.

[image: image2.jpg]



Latvian Country Tourism Association „Lauku celotajs”

Kugu iela 11, Riga LV-1048, Latvia, tel.: +371 7617600, fax: +371 7830041

e-mail: org@celotajs.lv, www.conferences.traveller.lv 


[image: image1.jpg][image: image2.jpg]